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National Chin-Yi University of Technology Curriculum Planning of 2025 Master’s Degree in

Department of Cultural and Creative Industries
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% i34 P (9 F 4) Required Courses (9credits hours)
¥ — # £ First Year
Ak Research Methods 3 3
¥ = B i Second Year

B Papers 3 3

%< Papers 3 3
L ¥ ﬁ; :f*l P Department Required Courses
2 413K 3453538 i3 Electives for Cultural and Creative Design

MIZ e L F B Dialects and Creative Culture Products Development 3 3

2 ,g BRIy Cultural And Creative Industries Product Design Methods Research 3 3

B ol < (Ll T E Comparative Traditional and Contemporary Culture Studies 3 3

RKPFPLESR Introduction to Design Research 3 3

e ALY Researching of Taiwan Fine Arts 3 3

Eal Ry Design Trend 3 3

A B i A ¥ h 32 % 22 4 5% | Theory and Practice of Visual Arts Industry 3 3
RpIE S E Original Audio and Video Application 3 3
KN T R Classical Culture and Cultural Creative Product Development 3 3
2 EA BB T Commercial Exhibition Study 3 3
< A W o s i Practice Research on Cultural and Creative Product Development 3 3
A R BT Y Visual Cognitive Psychology 3 3
ESah iy Design Case Analysis 3 3
G EY R Researching of Chinese History of Art 3 3
< plEGED BE Understanding and Managing Operations In An Everchanging Market 3 3

2 41i7 4143535 i3 Electives for Cultural and Creative Marketing

AR EN 25 ‘ﬁf L A IRy Cultural and Creative Production, and Psychological Analysis of Consumer 3 3

2 T g Cultural An Educational Management And Cost Analysis 3 3

< A _;_% —g I A FRF ;L‘ Operation Administration of Culture Creative Products 3 3

TRTERELFEY Cultural and Creative Resource Integrate Studies 3 3

graviiiry Picture Book and Animation Industry Research 3 3

SRR plAE Folk Belief and Cultural Creative Industry 3 3
MY T3 St Culture Content and Digital Archives 3 3
s B History of Pop Music in Taiwan 3 3
v HA S FHEY Marketing Research of Cultural and Creative Products 3 3
< A% B A %ﬁﬂ Y Researching and Analyzing of Cultural and Creative Cases 3 3
LR I Lol Vi s ¥ ey Plan and Research of Dynamic Creative Activities 3 3
2 ElA i’s By Development and Management of Creative and Cultural Industry 3 3
CAHEERIFRAY E-Commerce Studies of Creative and Culture Industry 3 3
ERRPEFREY Researching of Bid Plan and Practice 3 3
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Before graduation, each student should complete at least 33 credits,

6 credits and Research Methods 3 credits) and 24 elective credits (at least 24 credits should be
completed in department elective courses). (Elective courses are available for students of all years.) °
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Students need to complete the academic research ethics education course for at least 6 hours before the final defence application.
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Before graduation, graduates are required to fulfill one of the below academic achievements:
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includes 9 required credits (Thesis
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1. Before the degree thesis oral examination, an academic paper should be published in the name of the first author in a
domestic or foreign journal with a review mechanism.

2. Place 3" or better in a national competition at least once.

3. Publish a paper in the name of the first author at a seminar with a review mechanism.

4. Hold a public personal exhibition or performance once on or off campus.
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The department reserves the right to adjust the curriculum in response to external factors such as changes in regulations, suggestions of evaluation

and accreditation, or government program regulations. If there are any revisions, will be announced before the start of the semester, and the revised
content, scope of impact, and related supporting measures will be clearly stated to protect the rights and interests of students.
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