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#a Subjects %grst Semestgn% ;e;md Sem{;t:;
Credits Hour Credits Hour
&15# B 29 % %) Required Courses (29 credits)
% — % 3F First Year
EE G Seminar 2 2
iTEyE R Marketing Management 3 3
e Financial Management 3 3
BRI % Research Methods 3 3
4 EMEEER Production and Operations Management 3 3
AT R Organizational Behavior 3 3
% — %3 Second Year
kouk Strategy Management 3 3
P EMmE Business Ethics 3 3
B Thesis 3 3 3 3
% ¥3#%15# 8 Department Required Courses
% — % 4 First Year
FEESERE
Bafge International Enterprise Management 3 3
B E AR AR g/{haenZ;:II;ne(ﬁtogy Trend of Business 3 3
i Managerial Economics 3 3
Tt Managerial Accounting 3 3
MR e Logistics Management 3 3
A EER Services Management 3 3
AN B REE Human Resource Management 3 3
A7 SRR Marketing Research 3 3
R AT Services Marketing 3 3
B PR AT 45 International Marketing 3 3
TSR Retailing Management 3 3
KES Investments 3 3
FEETWRAS Management Information Systems 3 3
¥ ERE Entrepreneur Loaning Planning 3 3
Mg Management of Technology 3 3
B E AR Zrlllg ”?;S}fnitlicg, of Business Management 3 3
JE A #3T Applied Statistics 3 3
TERR M Management Decision Analysis 3 3
3= ANY: F- Management Psychology 3 3
* B 4T 45 Innovative Marketing 3 3
b X Brand Management 3 3
SRR AR AL Financial Institutions and Management 3 3
S ERAT RS ﬁc;g;?ting Information and Capital 3 3
% =% 3 Second Year
FERGERE
3R mk Pk 4T 4 Strategic Market Management 3 3
B R R Distribution Strategy and Management 3 3
W s R E Web Site Planning and Management 3 3
LS Team Learning 3 3
B R F 5 ¢ Time Series Analysis 3 3
B BB International Financial Management 3 3
B 5 H Financial Theory 3 3
LB RES Innovation and Case Study 3 3
LS X34 Project Management 3 3
Ak e 48 PR Supply Chain Management 3 3
* B AHER Data Mining 3 3
SEBELE Business Operations Management 3 3
Xz Qualitative Research Methods 3 3
Gt Performance Management 3 3
HEHTA Consumer Behavior 3 3
AT Green Marketing 3 3
kA E Organizational Leadership 3 3
* % LA E R Multicultural Theory and Practice 3 3
oo B FE AR A E Case Study of Brand Management 3 3
BANE B R (E E) Off-Campus Practical Research (Summer) 3 3
RIS ERHR() Off-Campus Practical Study (—) 3 3




] Overseas study 3 3

*EFEH% Electronic Commerce 3 3
g d kg Customer Relationship Management 3 3
J& % Rk B ER Advertising Strategy Management 3 3
R R Futures And Options Markets 3 3
M E o Case Study in Financial Management 3 3
* P E XS AR Presenting in Business English 3 3
BANEBHFR(D) Off-Campus Practical Study (=) 3 3
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